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2.
20 50 s N N
N . (Williams &. Moffitt 1997),
(Da Silva & Alwi 2008),
N . (Keller 2000),
( . . . ) (Dukerich et al.
2012), . N
. (Baker et
al. 2013),
Fowler 1979 { )
,1989  Fairclough « » (Critical Discourse
Analyses, CDA), CDA ,
(Weiss & Wodak 2003:12-15),
Halliday s
. van Dijk(1984) {
Yy 1990 { Y, Fairclough(1989/1991) {
»s Wodak(1989) ( . ) CDA

(Wodak &. Meyer 2011.4-6),

(Caldas—Coulthard 2003:276), Halliday

b b A A

. Roger Fowler \Fairclough
/ .van Dijk .Ruth Wodak
- .Kress  Halliday , Fairclough
/ .

N

(Fairclough 2014.7),
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(1) “ ”

(2)

3.
3.1
“ ”
50 (http://www. sic. gov. cn/News/576/9020. htm)
“ 50 7 (https://www. iyiou. com/intelligence/insight66607.
html) ( D,
1 50 “ ” 50
50 ‘ ” 50
No. 1 Lenovo No. 28
No. 2 Huawei No. 8
No. 3 Alibaba No. 5 ( )
No. 9 Hisense No. 34
No. 13 Bank of China No. 9
No. 18 TCL No. 49 TCL
No. 21 Sinopec NO. 4
No. 27 PetroChina No. 3
No. 45 BYD Auto No. 23
No. 50 Midea No. 25
No. 42 Hainan Airlines No. 22
“ ”»” “ R 99 46
b3 29 29 ”
. JTCL, . R . R . 11

765 111




« 102 -

, , s 9735 .
2801 2845 287 2513, 813
, 476 , “ ” i
N o 5367428,
4494076, 75068, , TreeTagger
3.2

Fairclough /

BFSU Collocator 1.0 11
, . PowerConc 1. 0

Concordance  Collocation &. Colligation

b N A

s (MD) PowerConc 1. 0
4.
4.1
Chouliaraki  Fairclough(1999:152) ,
(collocation) “
”(Sinclair 1991.170),
( 2018:237), BFSU Collocator 1. 0 ,
11 , “L5-R5” R
,BFSU Collocator MI MI3 .z T .
o McEnery (2006) MI3 MI
,Hunston(2012)  Salama(2011) MI =3 T =2,

( 2016:94),



MI3

Alibaba

Cloud

20.40

16.

09

Tencent/online/ Hema/ Taobao/ Tmall/
internet/IPO/  e-commerce/computing/
financial/retail/ Ant/rival/shares/
SoftBank/shopping/AliExpress/Cloud//
B2B/launched/announced/ UCWeb

Huawei

solution

.92

series/P20/Nova/Pro/Y9/M5/Honor/
GR5/Matel0/5G Ascend/announced/
unveiled/launched/introduced/release/
information/innovative/
telecommunications/consumer/

customers/technology/Cloud /research

BOC

credit

9. 81

Do

.87

debt/ loan/ mandated/ operations

smart

10.53

.27

BlackBerry/series/Alcatel/ QLED(TV)/
X8/mobile/ P6/LCD/television/Hitachi/
Lenovo/launched/multimedia/

electronics/ iconic/ theatre/unveiled/

Sinopec

rival

10. 29

.06

Chevron/ Exxon/ joint/ produce

Petro-China

operations

8.96

.ol

Shell/ ExxonMobil/prices /fuel

Hisense

sponsor

12. 29

.95

TV/Haier/U7/U9/launched/offers/
ULED/ consumer/ Laser/ LED/

Hainan

Airlines

flight

16. 09

.34

Boeing/ aircraft

BYD

electric

17.79

.97

e6/S6/F3/Auto/e-bus/crossover/

sedan//SUV/ models/ Chinese-made/
Electronic/ all-electric/hybrid/Warren/
Buffett-backed/rechargeable/solar/plug-

in/unveiled/ battery

Midea

appliance

19.53

.71

kitchen/Carrier/air-conditioner/
household/ cooker/M-smart/ Galanz/

V5X/ launched/ smart/sales

Lenovo

gaming

.01

PC/smart-phones/ ThinkPad/Ideapad/
series/recall/ Oppo/Xiaomi/ZTE/S5/
72/A6000/K8/Yoga/after-sales/Centre/

customer/launch/announced
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MI3

Alibaba

largest

12. 49

Ma/founder/ president/chairman/co-founder/

leader/billionaire/ investor/partner/CEQ/giant/
behemoth/ world/partnership/investment/
global/titan/expertise/eco-system/ collaboration/

Singapore/backed/ latest

Huawei

innovation

12.10

Meng Wanzhou/ CFO/ arrest/ misled/
contended/ violated/ China-based/ Ken/ banned/
Australia/new/ latest/network/GSM-R/allies/
global/ leading/ giant/ technology/
telecommunications/showcased/event/ Summit/
authorised/brand/  cooperation/  partnership/
Kuwait/ Saudi/ India/ Hungary/ Cambodia

Bank of China

branch

17.77

6.65

governor/chairman/ state-owned/lenders/issue/
cooperation/signed/agreement/ Hungarian/
Singapore/Serbia/ Turkey/ approved/

Memorandum

TCL

technology

11.63

distributor/security/manager/director/
Ambassador brand/authorised/agreement/
strategy/Nepal/ awarded/leading/latest/

numerous/ partnership/first

Sinopec

jointly

10. 69

chairman/officials/refiner/Petroleum/state-
owned/giant/major/top/largest/biggest/signed/
agreed/boosted/low-emission/development/
agreement/suspended/ contract/deal/

cooperation/partnership

Petro-China

memorandum

2. 60

ex-chairman/chairman/investor/Jiang/stocks/
listed/gas/state-owned/ International/giant/
signed/operated/agreement/energy/rallied/
biggest/largest/fell/surge/Iraq/Dutch/

Indonesia/ profit/gains/failed

Hisense

authorised

13. 81

3.81

distributor/vice-president/electronics/acquired /

bid Nepal/takeover/marketing/brands
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MI3 | T
Hai
.a 'nan route 11.02 | 2.41 | direct/flight/canceled
Airlines
manager/chairman/director/leader/

BYD collaboration | 8.91 | 2.38 | manufacturer/representative//Singapore/
partnership/showed
director/manager/strategy/research/leading/

Midea invest 8.29 | 2.23 | brand Kuka/founded/worldwide/authorised/
India/
manager/General/ CEO/director/chairman/vice/
distributor/priced/new/giant/brand/authorized/

Lenovo ranked 10.14 | 3.09 ) o ) ) )
targeting/strong/ third/Iran/ Thailand/Nepal/
India/Indonesia/Philippines
2 , 11 N .
, , Financial , SoftBank , Cloud N .
. , telecom,solution,5G
5G . smart, Multimedia  electronics
TCL ; Kitchen, air-
conditioner, household .
s launch,announced, unveiled
“ : ”
series ,
o b
o , gaming . Legion
PC gaming, new gaming laptop, Y series gaming .
solar,all-electric, hybrid BYD , Battery,
Plug-in,Hybrid  technology , .
3 N s

. Ma Yun, vice-chairman, retirement
, o
CFO 5G
, TCL  ambassador Neymar

. chairman, vice-pre s
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; TCL ; N N N N 3

4.2
(Halliday 1994 .:68-105),
PowerConc 1.0, “MD”,
Halliday =~ Hasan (1989) s
must, ought to, need, have to, will, would, shall, should,
may, might, can, could, )
| , would,
could  will . wouldn’t,couldn’t  have to,
“MD RB” wouldn’t  couldn’t, “VH TO”
have to, ( 4),
o 4 ) )
32%. . N
; , 5%,
; 60% .
“ MD” , ,
C 5, will(191) , would(40) ,could(16) ,can
(19) ,may(7) , might (1), must(1), should(1), , s
, , . will ,

would, o
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could, can, may, might

can 2883
may 821
31.64%
could 1525
might 278
will 7961
would 2384
should 871 64.73%
won’ t 38
shouldn’t 12
must 403
need 8
have to 153 3.63%
can’t 54
couldn’ t 14
17405 100%
5
Alibaba Huawei BOC Sinopec |PetroChina| Hisense Midea Lenovo
(10D 79 (15 240 (15) (6) (3 (33)
i11(58 il1(67
will(58) will( _) will (15)
would(24) would(5) . .
will(9) could(4) | will(10) .
can(8) can(2) . will (24)
_ can(3) may(2) | would(4) . will(2)
could(7) could(1) will(6) would(4)
could(3) | would(2) | could(1) would(1)
may(3) may(2) D can(5)
should(1) | might(1) cn
must(1)
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Stubbs(2001) s )
o ) BFSU
PowerConc  Concordance  Collocation and Colligation

Al A A b

5.1
5. 1.1
PowerConc , “JJ product” ,

) ) (1) incredible (Huawei’ s
incredible product range), (2) unique (another unique product-The ThinkPad
8, an &inch tablet that actually works like a PC) , (3)friendly (one of the most
surprisingly friendly product of Midea that specially will appeal to women and
elderly people), (4)innovative (a distinct range of innovative, yet affordable
products) , (5)market-moving (Yu’e Bao is an example of a fintech approach
that can transform tiny amounts of individual savings into market-moving
product) , (1) defects (The recall
is part of its ongoing efforts to ensure that suppliers follow up on product
defects and repairs to protect consumers), (2) fake (The fake product
listings were taken down across Alibaba’ s e-commerce platforms through

September this year) ,

, ThinkPad,PC )
PC , : In the PC segment, Lenovo is No. 1 in the
world as well as in the region(Emirates 24/7, 2015/04/06) ,
40% , , ,
Motorola was focused on high-end market, taking up a third of its sales,

whereas Lenovo phones targeting lower end account for two thirds ( The

Hindu, 2017/1/4), lenovo new(157 ),
(new gaming laptop).T (new Tseries),Z5, K8, Legion
, , popular, stylish
rumoured, arguably , rumoured
smartphone , 75 Pro o ,
75 Pro : We should remind you that a lot was

leaked and rumoured about the Lenovo Z5 ahead of its launch but very few of
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the rumours turned out to be true (India Today, 2018/9/21),

, : The Z5 was rumoured to come
with a pure bezelless display but it launched as a regular mid-range phone
with a noticeable chin at the bottom and a displeasing notch at the top(India
Today, 2018/10/2), , recall

) : The recall affected Lenovo
customers worldwide, though, with around 78, 000 ThinkPad owners said to
be affected(The Inquirer, 2018/02/07),

N . . )
5.1.2
PowerConc Concordance service, Collocation
&.Colligation , .
, , , maintenance, after-sale,
warranty the peer-to-peer funds transfer service
, : In addition, the company announced “Huawei Flex”

which is a free drop off service in which customer can drop his device for
service in more than 300 locations across kingdom for Huawei device under
Saudi Arabia warranty to be send for Huawei Authorized service centre for
warranty repair and return(Gulf Daily News, 2018/5/23), ,
) convenient, cutting-edge, best-in-class, excellent, better, popular
o (the now ubiquitous Alipay
digital payment service) . (ezbuy is trying to provide a convenient
and value-added service to Singaporeans who want to make their favourite
purchases on Taobao),
,service customer(43 ) ,customers(17 ),
consumers(7 ), , o
, (to create a new digital service experience for
consumers) , (It hopes to replicate the same service satisfaction
experience to the customers of Lenovo in Iraq) ., (we truly
value their unlimited dedication toward customer service) ,

VIP (a *VIP’ service for its customers in Saudi Arabia
through its authorised service centres for any customer purchasing the Huawei
P20 Pro), Center, after-sales  quality 12 ,

) , (an

initial 6 months screen damage warranty service available at Huawei Service
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center in Salmiya, Kuwait), (aiming at

improving service quality),

5.1.3
. )
cooperation  collaboration, event  campaign,
committed CSR )

,cooperation economic(42 ),

. countries ( 24 )
international (22 ), areas (21 ), energy (19 ), companies (16 ),
government(11 ), bilateral(11 ) .technology(8 )

N s : Energy cooperation remains the
foundation of relations between Saudi Arabia, the world’ s top exporter of
crude oil, and China, the world’s biggest importer,

: According to Mahmoud Vaezi, the two countries have formed a joint

committee specialized in the areas of communications and information

technology cooperation,  collaboration digital(9 )
) ,strategic(7 )
. . event
, shopping (35 ) . , annual (27

) industry(17 ) . o : (Midea)
announced the launch of Mission air conditioners during the annual dealer
convention event; the 39th GSM Arab World Annual event which took place
for two consecutive days on the 14-15 of April at the Sheraton Hotel Kuwait;
a range of programmes and activities taking place at the annual mobile industry

event, campaign , ’

, a major marketing and promotional campaign . ,

’ A o



committed , ,
, . .
, : Huawei is committed to developing the ICT
industry in the countries in which it operates, thereby supporting economic,

social, and environmental sustainability, ( )

N o

5.2

5% . .
) .
must,need,have to,can’t,couldn’t
. :For a new brand license, TCL, it must decide where to focus its
BlackBerry-brand portfolio because the brand must be at the heart of how the
range differentiates. [+ ] TCL needs to execute effectively on its brand and

operational advantages if it is to turnaround the fortunes of BlackBerry as a

hardware brand, , TCL
, TCL
will, would, should, won”’ t, shouldn’ t ,
, . » Everyone’s worried about whether or not Lenovo

would be able to turn Motorola from a loss to a profit in short term(
)
b o

can,may, could, might
. ,Meanwhile, Chinese technology firm Huawei’s Turkey general
manager, Wu Congcheng, said Huawei might be interested in providing the IT
infrastructure for the Fatih Project( Hurrivet Daily News,2011/12/30),
Fatlh ’

2009 ,
Hurrivet Daily News 2011 s
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