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A Study on the Discursive Strategies of Hebei Tourism Internationalization Under the

Coordinated Development of Beijing-Tianjin-Hebei Region

Mu Junfang, Gao Dandan

(College of Foreign Languages, Hebei University, Baoding, Hebei 071002, China)

Abstract: This paper searches for tourism keywords in the Google Books N-gram Viewer and Factiva Dow Jones News Database,
and finds that the international influence of different tourism resources in Hebei Province is not balanced, although coordinated
development of Beijing-Tianjin-Hebei region has strengthened the international influence of Hebei’s tourism resources. The international
influence of Hebei’s tourism resources has continued to grow as a whole, but the influence of individual tourist attractions in the English-
speaking world has not lasted.Therefore, based on coordinated development of Beijing-Tianjin-Hebei region, this paper proposes three
discursive strategies for the internationalization of tourism resources in Hebei Province. The first one is to create a communication mode
for all-media; the second is to improve multi-lingualism of the brochures and public signs in attractions; the third is to optimize the
training mechanism for foreign tour guides and translators.
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