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1z=

EA—MNXhUIEMFSHER, “®H
" (fashion) 7204280 FE KM= ET
FREXKE, BXEHREEEFLERSER
(sub-genre) HIRTREIEIEEIDEMR, RS
EIEEPHSEHN SRREMARERFSR,
Barthes (1967) HiThe Fashion System=2H
AALEE. Ry rEETRFSER
%R, {BBarthesBEE TR EFERKXFHIHAR,
XE—MAEXIESHMAR. AXiEMHalliday
RENBESFEEWHEREETHESH
SEMRASHT, UBFTELSER SHERME
WE, AXERETFREFZ WAL
& Rt M i: leathericon.com, adversus.com,
cosmopolitan.com, elle.com, ivillage.co.uk,
men.style.com#laskmen.com, #*100%%xF
BRIGETRET B 3RE (BEHLIEE, BHMLES
50%) , MEFA=ZKRE: FalEE (&15
), miTHEE (820%) MTEEB (%15
B . BEXUBEEMLELSSEN/aE
BERMSIT. LR, AXEEB/TA
E/NAEREBFARSMTEMMEEEY, K
T R A B 1R P E RIRR A S 1% 5 S5

2 PN EERSTFHEY
Halliday (2004) iAA: ERWERS

NWEHE: 1672-9382(2019)03-0047-06

d, NAIWEGH ZE REHNAZR
BXHIXENS. RENAM3MEZIRE
BEYRERE. CEIRMXRIRE, ENE
EBENEARA, FIMNEBIPMREIRE: 1T7AT
2, FiEEdEMEEIRE,

#Ri=Halliday (2004: 179) WA, 4
BRI NMRRTHME/LERN/ NG MRT
BhamEEgHRbENTh, S4NEE
BEFEMEENEIN. YREERISMENT
B, REELAHESHBMS, TURELK
WH—EKEHESE, MEANEEHIHEID
Brhpa{EE (actor) fIBHR (goal) . 4
BRidEXEMRTRZE, mOoB3ENx
EBRMNMPERTREE, CEIREREETFRMN
. LEJENAWEINEHHEFEN
Tk, BAATHAH4T: BiE (emotive) .
5L (perceptive) . iA%I(cognitive)FR/EE
(desiderative), 4FREIMERKIE. FHETE.
SR, BEENEHALZETRE, TIAHEK
ARERMEZD (modality) BEMI. XFR/MAIRK
iz “B4” (being) BIEFE, ARIEIAFN
RAl, HiBESRAABIMEZMXRLE:
fnz&2 (intensive) . FTEZE! (possessive)
FNIREER! (circumstantial) , KREXTHHA
AMARMERE "B4" AKX AEHEHN

(attributive) FMiRFI%EY (identifying)
EHREMEXFRNGE, S5FHEMAHIK
(carrier) #AEM (attribute) ; 7EIRH!
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HXRNMNAE, SEERBRABERANE
(identified) #1iR50& (identifier) .

TASREEXFALNEEMOET
A, B, R, KK, ZE. ME. 8%
MER, ENMHBARMPRTE, BHEM
DEEE, SEZRESHMA/A, BEM
AEEXANEXRR. EFS5ERIHEA
(sayer) . iEMZE (verbiage) MFZIFA
(receiver) . “saying” —iAIRZIZM T LR
B cEaEM—MHEsSEXNEXZIR,
FEIENIRANSEVNFERLE.

Rk, B—MiZREEBEEIERF
MERENEETRNER, ENEEEE,
Nhs5E SRNFENFREE (WY
B/ asfEE XHESMARES, B
BN R E XA AR, %)
ANHEBESEN, FGEEEENSE.
W EFNILF, Martin & White (2005) &H1R
R EETiEMTNEE, {EHalliday (1971:
347) 14, MABEHERNNEZ—MBESE
NH)ERE, EMBEHSHHIMESRT ®
MESZRMAR" . XB "EWMEFER
AR HREEAMINFLEENETE. £
ke (2004) WIRBIMRIR/NAHEAR
EMEX: %" (doing) X—ZAWEWZ
THALITANER, mMERE #" 5 ‘K
" CAIRHET B AR T AFREE T LU
BEmaMAXg” , %, B5FNHMENE
X, Stubbs (1996) WM =2, “(EMEHE,
BWIEA (BIEE) RERBEE, R T ]
EFEBFHMA" . Martin & White (2005:
92) HFRR, "FIAREBIAUKEBERRIE
EMipszSEN" |, EESaE RERE
AETME.

White (2005: 3) #5Hi, EFLHER
Hf, EEEEAEENSSE (Bim: £z
ESNANEE, LEEEMESYRIRE N
AHRMEE) MEFEAZEW/ KNS 5E

(Blmn: EFHESPYRIRDNANEIE, =K
MBEREIE) , FHEMEZZISLFEZMiE
ZEIDVEREEEBEENEN, XEFEMN
TS (Trew, 1979; Clark, 1992) R
EXFHREAKBIEED, EEES5ENAR
£ (degree of blameworthiness) 1R &k
S5EEABE LRRTEARRNOENERE
RE, ‘TREE" ZRLHEISFREIAIEH,

|48

Mills (1995: 144-5) WiFE2 T RMIEES
MMz ERXR: MRAMEEDN, F
BEREBCHRREMITA, BARFITHE
MRS RAHERENRES, MRADH
TAHAERFESHNEMOEEE, BAMATEER
WA ANER, NMRIEEFEREIMLE
DEERE, BAXNIAMAREEMEELRE
AEER, AEIMNIRBERBO AN G2
EBEN, NERITIERIH, MUREFEHS
EX A B RIES TR L AR B RIEN
BXHTSED .

Martin & White (2005: 183) ilAA,
RERME M HIRETH, BARTHESIA
A (sanctioning) FAEE (esteeming) EX
HIHEEE, HMBCRMEAN "BXHY” "HIH”
BRRXEIHEEMER TN “RE"
Htt KB R RIS EMTH ANES RREKE
LRFENSE, BAXBE—MEIRFEHE
fE. EFINANAHEBERNERELBI RN
HEIRESRIZREZ—.

3 mMEETRAR R RS
A S1n

Halliday (2004: 174) i#H, & "X
" (flavour) REFEIEE, #HHBIEA
NEEREBHRSER. BEINE, BHEIE
BERSESMAMIREEEHMN: UIE
be. have. look. offer. feature% A451ERY
X RiIEMUFNRdon. wear. get. try.
wrap. match. dress. bundle upE A%F=
FIYIBUEIR, X2 A EEIE X — R R AT
RER,

EUTRMEZESHP, BRTdon.
wear. get. try. wrap. match. dress.
bundle up%i% R ZFRAERI W FIZ IR/ N EISH,
EERBRIBEMEEERPUAANEASEE (B
EERE) MEZE/NAEBBITRIT. TAT
B, fEdE. SELERMISRERRETZ
EAit. BENEESS5EMBEES5E /A
TREBMYBBHITLLRMAON, RNFER
MEPRSHESER S,
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AAS5FENNARD. EUAARSE5EDN
N, HIGERREMEMRIRE (Xt
55&1249, BES5FEIN) MXARIR
(ZES5F121, BHES5EIT) . AR
FEEFRER ZMEF@RESPXAMITRE

x1 FRERPMRERE

MG ERS, BENEESTANILNH
FREZTAINESHEINFMNEE R
ERENPEMRSIIER, FTHREFIERT
FEZzEMES. R1AFRERPYRITELN
=SV

ZH(12)

F1(9)

show off your sensuality, reveal your hidden

beauty, turn all heads, reveal (how hot you

stand ) , add a dose of sex appeal, reveal
(it) , flaunt it, flaunt it, show it, show
(it) , to earn you lots of praises, get all heads

turn

shield all cold winds, making any first moves, get
riding, play safe, hit the road, get into the racing
thrill and spirit, give you a sleek look in this
package, splurge in this high style jacket, move

everyone around with your glance

Halliday (2004: 196) R4 7 F%MR
B8 BRMAmERs, BEYRIREXEN
EEEMMEEY, MMRMRIEXNAZ
MRHITHMELSG., BRYREEEEREE
EMS5EENAIRNAE: the boy #the
boy kickedh2#{E&, the boyE the boy was
kickedh 2 Bix, MRIEZMERH, ML
EEMBRRER Y, E—EHREIEE, 7
EERTBER, S5HiZEESE, #EGI
B#r, Ma new approach is evolving® #a new
approach# %2 Birm A2 3NEHE,

EXMFREEMNI2AYRERER, &
E-1 S RXMEMAEKMETY, REHSP
BEENERMRER MR turn all heads 1
get all heads turn, XB LR R LMENE
& MEBEUHELEXE (B . EEE
RRER, BATIUHBEMREEM. XEMRE
HEEFREZE EFR XNHMENEEN
fE&E. ZMHKRFMEAEH (to earn you lots
of praises) , XEMLHE "##H" X—
TAMBRMAREENSNEE. Machin &
Thornborrow (2003: 461) XfCosmopolitan
FEFERNTEHIRAZERTES S5 X
BiEHF, EEXEENBEEELRNER:
TR ZBFEMEE P A AR R M8
“JRIL” FOUREB

BN EUHSEENYRIRNMIE, R
B22NERIMR: give you a sleek look in this
packageFAsplurge in this high style jacket, {B
Hp7 4N FTshh i BT S et
MEzE. BHEMBNEET MUget riding, to

move, to play, to move everyone around, to
hit the road; B¢ATBSRRMSMESE,
BEHRAARESES BHEFEXMMRELE
BIfTEIE,

Bartky (1988: 66) XFxEFAEEHK
EHNMAARELN: EEMTE L, LELE
MHEZELRE, XEMZEAZHEERR
BHETMF, MK B CHEHIR
FIH B, BRPUFEIA—INZEBESRE
ZHEAE, INREREERSTEEMXANT
ERER: XA RER . T, 5
R SR EHERBENPRMIKRBES, X—
MRERSFRIEEPEEEREFMETS
M&LIE—8., BEFEFRMETE, AZ
BB T BEEHBIR AR BER
RAE "B8" . BUMNFER, MNFAX
ERATE, HEFEED, HEFETHEMY
B%ES.

Wells (2000) tiFEE, EXMHEHEE
2, THEEMEDRNERE., XHRFEE

X R HFMEZRENERE. &N
FEMEER: A THEHEBEERTER
RE, wNBEREEME, HEWNE &
B ARFETK,

XFEFZiLFE, Halliday (2004) ilA: %
RNAFEFETUREAS—F BT BRI,
RERENBAN, XFRNIZE—DEESEY
FTRLZBRMBEME—RsME (MEMR/D
Ak, IRRANSVNERMEEMEIEET
Xte) o Eit, TEBEAESALEREMRK
XARIIE (I0: she” sin the dining room) ,
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= 8 PR A SE BRI E (0
she” swalking into the dining room) . [REI#,
BEHAEHEMMRXRIE (W: she has
a mahogany dining table) , FHSHIAER
HRWEMIRBIBIER (30: she” s getting a
mahogany dining table) ; BRZSHIFFIEHIE
RFRIZIE (W: the bottle” sempty) , Tt
R ENETNBEMR IR (W the
bottle’ semptying;she’ semptying the bottle) .
FTL, XFE/DABEEZRFAEHERSEE,
W NAFNTT A/ A SR A BN S R,

EXMS5FE12TXAZNAE, RE2D
WEI T EELERFRESIE: keeping you
warm and stay toasty this winter, S45M04—
HREAXMERZEERRHE BN, EXTE
HHIN KR NAFUNEEZRI—FR
Hh AF3MRR B4R (look different,
outstanding, chilly) , ER6NMEAKREER M
RERESTIE, EARBBMERMER. OB
Bl

EXRIBHSHP, EHEISR SN
—MIR&: MR —M Abe an enticer
in this sexy outfit. be an eye-catcher, Tt
B EREIRN Abe audacious. be man with
attitude, EXF/NAE, MREMHEIFI AN
RNEE BEFRFZEHE) , WA
HALUHMBEANBIENR, W/ iFEREA TR
EHFEMANER, EXHEAML, WRE
EEXNHAEFITHTEN GEFREZE—E
B5) , BLABAERE AERRAIENSR, i/ i
EEESMERBENER CCTFEESITH
MHSHR SRR, REREE, 2008) .

xR2 RiTETEHROEEIRE

3.2 MiTEE

w20 L ERITEE SR, RE1290XF
TS5 EMRIEE (wearingZE[&4N) .
5%iraiERRNNE, X1270MMREEX
By ERMEMREE (W: Glamazons across
the country are receiving these old friends,
Flirt with your feet by wearing a funky pair,
Check out the shoes and bags, so flaunt it,
avoid belt, pick textured round bags, towow
him, to make your boyfriend maniacal with
desire) , RE—A/INawherever you go&H
B e mEznEzhifgo.

HE20M EMRITEED, RENDAGH
BREUBEMEASSE, HPE3I1AETY
BRidiE, K& REMREN. MEBERE,
W: hitting the water, ready to go, going
out after work, scuba dive, wash your car,
take into the shower, B2 7EABL B KM
MRERE, BHKRARIGSHERED.

MITEZh S —MERMLBEZOEL
B, MAIXAR, CEERRIAIMAELN
REOH: BBE. FMSE. JARBMEER,
RAEEOEERRIENZER. BERE-RE,
ERFEREER-ABEXR/ NIMAZHE
BppoEEE, ERTREMACIERS. &
RELESRREPZNMEEMEES, A
HMEMBERAURERFOBMER, A
MBRENE—PANEE, 0 "FE" &
R &%, MBEEERENE—TANEE,
mRE 'HRET %, NHENEERR
FTRAMEELHENME, MRABERMMETELY
BRAMEEREFEZE, R2ABHEMLMHER

M (14)

S (14)

BEIERY: 1 love layering, these fragrance we

love, if you love sweet scents, we missed you

BB : we'll see La Lohan, feel close to

home, feel great, I want the whole look

JZEE2!: you want the slingbacks, you want to

wow him, you’d hope to find

IANEIEL: you won’t even know, I don’t think,

we think

JEEEAY: wants to ( treat himself for hard work ) |

needs a shirt for social occasions, he didn’t need
a name, you don’t need all of these features, you
feel like ( breaking the rules ) , you want to get

noticed, Cruise decided

TANENEYL: knows quality, you can ensure that, you
can bet that, who recognizes quality watches, who
don’t mind a little dent, you’ll think, men aren’t

obsessed with fashion
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B OEE RN ESEH,

200 ZERITEERFI4COETRE, H
R8N BRBEEMA R AW AN KR, HoheA
EAXEERMAMBMENEE, LMEXTR
ERRZEMBEMRE, IHEMNAATUEE

200 BT E P A 1460 BT IR,
BEFIBGHIZRAEXBEFINMAENLE, 6
BN FIE 2R BRI AR EE S, ETNRE
gz, BEENAERETRSIMARERR
i, MERUFRMHERIFEETEMNEAL
KR, EXECFEHITENES, SFTHMA,
EHILHMERTESE "BERBEE"
(want to get noticed) . 146 :LEEEPH
15 AR 2, RRANE B ERETA R
(men aren’ tobsessed with fashion) .

HAMMEB LR S5Eggins & Slade (1997:
143) MABAEME: BRRDOEBHEIRE
hiER, BMEHIIM RS AXHEIEE, ZHH
BIRAERIFIERER, WBEENAERKIE

3.3 TREm

15M & ETE BR800 EIERE,
Hp 1541 RIERA (W: loves the brown
color) , EIRAZMEERFIEMATAIERL,
15N EBEETERB—HXAF4MOETE, H
RRE— NS REBEMERERK: (that’ sjustthe
way) they liked it (Capri)

BEMHPHBEESFmEEMRITEE

RE B E—#, MmN EMRAKRAZRRE
B, S, MEFR, BHRYRIEDRE
IR F IR EMESME (30 to conquer
all hearts; has created a luminous, crisp and

vivid collection) .
1I5MEETEERMPAEKXREY R E
(25) , BEEHRIBERRLHEBEER. T
BEBARF-RESMRITEENZ, T
BEMAPEE6 BRI E LR LR
SLBRENME (8N: take an extravagant flight
of fantasy, revisiting the great Russian
tradition; writing much of literature,; read
novels; set off smartly; have travelled all

over Europe) . S5r@mig BMiRiTEEMEL,
TEEB P ENFEE MWL MiiE
. BE. RIT, UKREAREXLFELS,
REAMNZXRAZLE., TEEB R ZEDY
BHNEHER, XE X HIEEE RS
R,

F—MESIENARE: RETAXH
WRITTIR ST, ERMNIBKERFEHHZE
MREIEEEMRE (3: / was thinking of
those baroque decors; | loved Italy for its
classical art, adored the whole of Russia for
the magnificence of Saint Petersburg; | have
been attracted by beauty and elegance; My
aesthetic sense has guided me) ., BI%IRIT
BATRSHMA, MEERITENTNEAM
NG PERREUIRS BCHEEER,

4 gim

MRS EIRE R B R BRI EE X N a
S5ENTRSEMITMN, AR EHRE
P3FMERCRERBAEERHHNI ML,
FiF TR AEREERRSENEX, &
LR iR E R AN SR NEE. &3
AR EEED, EEREEAREEHMRERE
AN FERR.OETRE, IRBRTEE
BRI . BB, T, MEX
MR EEER, ESHNEHKMREE. BE
BOBERMXRTE, ERpRETEHE:
THERESH. B, WEH. REEIR
KBEZEPHIINEXESKAUREFEDN
"R AN B AR SR
SMIAEHE—BH, UHSEXFHEGEME
REREENZHEANES SRR RIREH T
Xz—, BEXNBEMLEXMHEUETRAIR
fiE, FHPOAIHINRNSBUABRKL, Eit,
EAMUSSEXHRRELSENSHIAR
Pt SR ZI R ED RAREF NS, [

O ABIXAT RELTZEHSREALIE
AR IR S SR (TS
GD11XWWO06 ) FIRFFT R
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Implicit Gender Identities in Fashion
Discourse: An Analysis
of Process Types

Abstract: Choice in the transitivity system not
only expresses ideational meanings, but also
reveals an author’s appraisal of participants
involved in clauses. Through a comparative
study of covert appraisal meanings provoked by
different process types in male and female fashion
reportings, this paper deconstructs the implicit
gender identities in fashion discourse.

Keywords: fashion discourse; transitivity system;

process type; implicit gender identity



