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Tourism Discourse Analysis: A Linguistic Perspective of Tourism Research
ZHAO Defang
( Tourism Institute Shanghai Normal University Shanghai 200234  China)

Abstract:  Tourism discourse analysis is the application of discourse analysis in the field of tourism
research. Aiming to provide a guide for tourism practice this analysis takes the discourse used in travel
practice as the main object to study the mechanism process principle and features of the production
and consumption of tourism discourse by adopting the linguistic theory and analysis method with. This
paper conducted a literature review and analyzed the research dimension content and methods of
foreign researches. It was found that: in terms of dimension tourism discourse analysis highlights the
society and history of discourse; in terms of research content it studies the role of discourse in
constructing tourism resources and practice and brings to light the issues in travel industry and society
behind the discourse; and in terms of research method it takes corpus study as the main tool to provide
more objective results. The findings show that tourism discourse analysis the study of tourism from the
perspective of linguistics is an effective paradigm of a powerful supplement to tourism research from
other discipline perspectives. The author believes that this study has important implications for domestic
tourism discourse analysis.
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