2018 3 ( No.3 2018
293 Journal of Northeast Normal University(Philosophy and Social Sciences) Sum No. 293
[DOT]J10. 16164/j. cnki 22-1062/c 2018, 03, 020
1,2

L ]
L ]
L 1 G206
Dior
[ 12017—11—06
L ]
L ] .

(Martin &. Rose)

’

JA L
s 90
Chanel, Calvin Klein R
30 (
(2015QY011);

(JJKH20170902SK) .,

3 ’ ’

1300125

130012)

11001—6201(2018)03—0125—07

, Martin  Rose(2003)

99[1]25

(451160302286) ;

« 125 -



A ’
°
.
b
o
Y b
1[2 38
o
onoglossH &
Engagemen
PN

eteroglossf &

 Judgement i (ethic ,evaluating
behavior, )
Agysrte;irsnal< At%“;;de —  Affect {5 /& (emotions, reaction to
. )X behavior, text/process, phenomena
Ry process. p )
| Appreciation %% (aethetics, evaluating
text/process, natural phenomena)
~Force 15
L_ Graduation,
ez
~Focus %£
1
’
H
5 .
o b
o ’
C
, / , /
/ . Martin White
“
o b
” (quality ), “ ” ( process ) “
(comment) , ¢ ”
. “ ”»
b
“ ”
5
(Modal Adjunct)®'*,
C )

b

2
(social esteem) (social sanction)
[4]75—101
o b
b Y
b A}
«
s (reaction) .
(composition) (valuation) .
b
3
3
b N N o
( 1),
1
S
C )

Chanel, Calvin Klein Dior

30 : N
5
o (Chanel
) ,
s 30
s 30
C )
( 73 s 77
)N ( ) Chanel
Coco Mademoiselle CK Truth



Cologne for Men ,

( ,

)
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the _ spirit of the ‘Coco”’
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Contrastive Study of Perfume Advertising Texts from the Perspective of Appraisal Theory

ZHANG Jing-xin'"* , WU Stjing®
(1. College of Humanities,Jilin University,Changchun 130012, China;
2. School of Foreign Language Education, Jilin University, Changchun 130012, China)

Abstract; The Appraisal Theory of Martin & Rose, based on the Theory of Halliday’s Interpersonal system, studies the
meaning of interpersonal function under the framework of discourse semantics, builds a systematic language attitude
frame, expands and deepens the interpersonal meaning of systematic functional linguistics . Discourse analysis under the
framework of evaluation theory is widely used in various discourses.and great progress has been made. With the self-built
corpus of perfume, this paper mainly analyzes the discourse of perfume advertisement of men and women based on the
Theory of Attitude, the subsystem of Appraisal Theory, investigating the distribution of characteristics of various
evaluation resources in man and woman perfume advertisements and attempting to explain the appearance of these
characteristics to provide reference and suggestion with theoretical significance and practical value for the explanation and
creation of such discourse.

Key words: Appraisal Theory; Advertisement; Discourse Analysis
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