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Abstract: As a combination of multimedia and the Internet technology WeChat goes viral within a

short time forming a new as well as mainstream way of interactive marketing. A great number of

companies utilize WeChat official accounts to promote their products or services and form advertising

discourse with distinctive features of the times. For a better discourse acquisition this paper takes

three big foreign supermarkets’ advertising discourse from WeChat official accounts as examples
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and carries out analysis from three perspectives namely text-genre professional practice and pro-
fessional culture by applying Bhatia’ s Critical Genre Analysis model. It is found that advertising dis—
course in Wechat official account follows certain types of generic structure and uses a variety of inter—
discursive strategies such as blended and embedded interdiscursivity to realize the promotional goal.

All these can be explained within the promotional culture which shows the tendencies towards enter—
tainmentization democratization and diversification. It is hoped that this paper can offer a new per—
spective for the studies on Wechat official account and advertising discourse and meanwhile provide
some practical advice for the domestic companies to form their own advertising discourses on We-
Chat.
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