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“Identity Traps” in Commercial Ads: A Critical Pragmatic Study

CHEN Xinren
( School of Foreign Studies Nanjing University Nanjing 210023 China)

Abstract: This study adopts the critical pragmatic perspective coupled with the theory of pragmatic i—
dentity as the theoretical tool to focus on the types distributions and discursive strategies of identity
construction in the collected sizable database of real estate ads. By uncovering the adaptation fea—
tures underneath it reveals the “identity traps” that real estate advertisers set up. Hopefully the
study may contribute to our understanding of the generic features and persuading “art” of commer—
cial ads and our appreciation of the “pragmatic efficacy” of identity construction in the commercial
context.
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