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Meaning Construction of Multi-modal Metaphors in the Picture Book Discourse

from the Grammar of Visual Design
Teng Da  Miao Xing-wei
( Daging Normal University Dagqing 163712 China; Beijing Normal University Beijing 100875 China)

The construction of multi-modal metaphors in children’ s picture books is a dynamic process. This paper analyzes pragmatic
construction of multi-modal metaphors in children’ s pictorial discourses based upon three metafunctional theories of the grammar
of visual design and cognitive concepts from embodied philosophy. It takes the children’ s picture books as data and demonstrates
that the constructive analysis of multi-modal metaphors on the basis of the grammar of visual design do actively highlight the theme
of the children’ s picture books. It reveals the operation mechanism and constructive expressions of multi-modal metaphors from
SFL  which provides the reasonable frame for metaphor analysis from the cognitive perspective and also broadens the genre of
multi-modal metaphor research in the view of SFL.
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