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Discursive Construction of Overseas Returnees’ Collective
Identity in Newspaper Media

LIU Wenyu, WANG Yingjie

( School of Foreign Languages, Dalian University of Technology, Dalian 116024, China )

Abstract; In recent years, the emergence of large-scale trends of “overseas returnees” has resulted in a large
number of overseas students returning to China, constituting a newly rising social class. With the aim to obtain
a comprehensive understanding of overseas returnees’ image in newspaper media represented by The People’s
Daily , the research, based on Critical Discourse Analysis theory, analyzes the discursive construction of over-
seas returnees’ collective identity from such three perspectives as language structures in micro level, discursive
strategies in meso level, and social context in macro level. The research findings suggest that newspaper media
reports overseas returnees with various language structures and discursive strategies, constructing the group as
an upper-class identity in starting business bravely, working steadily, studying dedicatedly, and living optimis-
tically; Most reports show a positive attitude toward overseas returnees, weakening the passive impact on their
negative stereotypes of “being unworthy of their title”, “aiming high but accomplishing little” and so on; The
absolute power of newspaper discourse is the main factor in influencing readers’ ideological formation and con-

structing the collective identity of overseas returnees.
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