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socio-semiotic meanings. Through the use of special subtitles, reality and show, the two main factors of reality shows, are
combined and manifested perfectly in a seemingly real way, to convey the theme of show, win the sympathetic resonance
of the audience, and tacitly fulfill its commercial purposes, thus enhance its unique charm. This paper intends to interpret
the functions, relations among different social signs and the socio-semiotic meanings of the special subtitles to highlight
its indispensable role in the semiotic encoding of reality shows, with the hope that it would shed some light on the design
of multi-modal discourse in future.

Key words: reality shows; special subtitle; social semiotics; multi-modal discourse design

The Discursive Construction and Legitimization of Expert Knowledge: A Critical Discourse Analysis of the
M edicine Promotion on a TV Programme

ZHAO Peng

Abstract: Through analysing the discursive construction of expert knowledge of a medicine, this paper discusses how
topoi with different topos logically constitute expert knowledge which is recognized by audience via legitimization. It is
found that expert knowledge, as a discursive construction that embodies the expert interest, is accepted due to the
hegemony of the expert and the widely recognized media.

Key words: expert knowledge; discursive strategies; discursive construction; legitimization; critical discourse analysis

The Interpersonal Meaning Construction in Spokespersons Response Discourse at Chinese Government Press
Conferences

GUO Xu OU YANG Hu-hua

Abstract: Based on the interpersonal metafunction in systematic functional linguistics, this paper conductes a qualitative
descriptive analysis of the relations between the changes in spokespersons’ response discourse and ideology through
investigating 25 samples of the Chinese government press conference during the years 2003-2013. It shows that
spokespersons commit to show the positive endeavors of the government through interpersonal meaning construction by
means of mood, modality and attitude resources, so as to construct harmonious public relations, and demonstrates that the
changes in spokespersons’ response discourse could be seen an active adaptation to the harmonious ideology, especially
that of people-oriented values in China.

Key words: response discourse; interpersonal metafunction; qualitative descriptive method; people-oriented values

A Corpus-based Critical Discourse Analysis of Discursive Construction of Institutional Identities of Chinese and
American Museums

FU Hai-yan

Abstract: Based on the corpus of welcome messages from Chinese and American museum directors, this paper combines
corpus and critical discourse analysis to discuss how Chinese and American museums construct their identities with their
institutional discourses. Through the analysis of personal pronouns, transitivity and appraisal resources of keyword lists
and concordance lines, the paper shows that the effective use of the first and second personal pronouns sufficient verbs of
mental processes and positive appraisal resources help construct American museums as culture service providers, while
the use of proper names, verbs of material processes and relational processes construct Chinese museums as authoritative
institutions. In the context of harmonious society, the study provides discursive strategies for the reconstruction of
institutional identities of Chinese museums.

Key words: institutional identity; critical discourse analysis; corpus; museum director’s welcome message

An Analysis of Refugee Image in Germany from the Per spective of M etaphor Based on Der Spiegel  2008-2015
TANG Meng

Abstract: Through metaphor analysis, discourse analysis and corpus linguistics, this paper makes a qualitative and
quantitative analysis of the refugee related articles in the German magazine Der Spiegel. There are four metaphor patterns
in these articles, i.e. flow metaphor, military activity metaphor, container metaphor and load metaphor. Based on the
background of German society, the paper analyses the meaning of four metaphor patterns and other important types of
metaphors, concludes the refugee image and discourse standpoint of Der Spiegel.

Key words: Germany; metaphor; refugee image; discourse standpoint
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