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Study on Michelle Obama’ s Identity Construction

from the Perspective of Fairclough’ s Three-dimensional Framework
—Exemplified by Michelle Obama’ s 2012 DNC Speech
LOU Yi
( ForeignLanguages College Sanjinag University Nanjing 210012 China)
Abstract: Fairclough’ s three-dimensional framework combines theories of linguistics and sociology to analyze discourse deconstructive—
ly. Based on this framework the critical discourse analysis of Michelle Obama’ s 2012 DNC Speech found that Michelle Obama has dy—
namically constructed multiple identities. She highlighted her identities as a mother and the First Lady but neglected her racial identi—
ty. Fraudulent values and ideology are hidden in the construction of her identities in order to win the trust and support of voters and the
media.
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