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On Transitivity of Promotional Discourse in Websites of Overseas
Enrollment of Chinese and British Universities:

A Corpus-based Critical Study
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Abstract: Under the background of marketization of higher education, based on keywords, concord-
ance and cluster analyses, this paper conducts a comparative study of transitivity of promotional dis-
course in the websites of overseas enrollment of Chinese and British universities based on the self-built
corpus from a critical linguistic perspective. The result shows the different identity construction and
discourse strategy of Chinese and British universities; Chinese universities take a serious and authori-
tative tone by following the tradition of focusing on information transmission, and meanwhile present
certain persuasive features by highlighting multiple functions, reflecting the keenness of pursuing in-
ternationalization. British universities project a company identity by borrowing language from busi-
ness, aiming to present the image of following good tradition, ensuring market value and expecting re-
sponse from students. The discourse strategy of emphasis on cultural integration and equal communi-
cation is recommendable.
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